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DETAILED ACTION 

1. Claims 1-20, 28-47, 55 and 56 are currently pending. Claims 21-27, 48-54 
are canceled. 

Claim Rejections - 35 USC § 101 

2. 35 U.S.C. 101 reads as follows: 

Whoever invents or discovers any new and useful process, machine, manufacture, or 
composition of matter, or any new and useful improvement thereof may obtain a patent 
therefor, subject to the conditions and requirements of this title. 

the claimed invention is directed to non-statutory subject matter. 

3. Claims 28-47, 56 are rejected as being directed to non-statutory 
subject matter. 

Claim 28 is directed to an apparatus for facilitating the comparison of 
different ad landing pages, the apparatus comprising means for automatically 
selecting means for automatically assembling means for serving the 
assembled ad, means for tracking .... Examiner has interpreted the means for 
automatically selecting means for automatically assembling means for 
serving the assembled ad, means for tracking ... as software per se and 
therefore directed to non-statutory subject matter. 

Claim 40 is directed to an apparatus for facilitating the comparison of 
different (ad landing page, ad creative) combinations , the apparatus comprising 
means for automatically selecting means for automatically assembling 
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means for serving the assembled ad, means for tracl^ing .... Examiner lias 
interpreted the means for automatically selecting means for automatically 
assembling means for serving the assembled ad, means for tracking ... as 
software per se and therefore directed to non-statutory subject matter. 

Claim 43 is directed to an apparatus for facilitating the comparison of different 
(ad landing page, ad serving criteria) combinations , the apparatus comprising 
means for automatically selecting means for automatically assembling 
means for serving the assembled ad, means for tracking .... Examiner has 
interpreted the means for automatically selecting means for automatically 
assembling means for serving the assembled ad, means for tracking ... as 
software per se and therefore directed to non-statutory subject matter. 

Claim 46 is directed to an apparatus for facilitating the comparison of different 
types of ad landing pages, the apparatus comprising means for automatically 
selecting means for automatically assembling means for serving the 
assembled ad, means for tracking .... Examiner has interpreted the means for 
automatically selecting means for automatically assembling means for 
serving the assembled ad, means for tracking ... as software per se and 
therefore directed to non-statutory subject matter. 

Claim 56 is directed to an apparatus for facilitating the comparison of at least 
two different ad landing pages, the apparatus comprising means for automatically 
selecting means for serving means for separately tracking .... Examiner 
has interpreted the means for automatically selecting means for serving 
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means for separately tracking ... as software per se and therefore directed to 
non-statutory subject matter. 

Claim Rejections - 35 USC § 103 

4. Tine following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for 

all obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described 
as set forth in section 102 of this title, if the differences between the subject matter sought to 
be patented and the prior art are such that the subject matter as a whole would have been 
obvious at the time the invention was made to a person having ordinary skill in the art to which 
said subject matter pertains. Patentability shall not be negatived by the manner in which the 
invention was made. 

Claims 1-4-20,28-47,55 and 56 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over US Patent Application Number 2004/0103024 
Issued to Dorab Patel ("Patel") and Frank C. Nicholas et al ("Nicholas"). 

As per Independent claim 1 Patel teaches: 

for an ad to be served, selecting one of a plurality of candidate ad landing pages 
and automatically assembling the ad to include a link to the selected ad landing 
page (paragraph 38, line 5, creative offer, paragraph51 and paragraph 187, 
automatically); 

serving the assembled ad (paragraph 51, line 27-28, automatically serving ad); 
and 

tracking a performance of the ad in combination with the automatically selected 
ad landing page such that, for the ad, a performance for each of the plurality of 
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candidate landing pages, linl<ed from the ad wlien serving tine ad, is separately 
tracked (paragraph 104, gathering information related to various actions related 
to ad and sales or other actions related to the target (ad landing page). 

Patel does not explicitly teach automatically selecting one of a plurality of 
ad landing pages. Nicholas does teach automatically selecting an ad, at 
paragraph 116, as multiple advertisements are available and ads are selected 
based on round robin or randomly selected to target advertisement toward users 
based on geographic location or user profile. It would have been obvious to one 
of ordinary skill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 
] 

As per claims 2-3 same as claim arguments above and Nicholas teaches in a 

round-robin manner (at paragraph 1 16, as multiple advertisements are available 
and ads are selected based on round robin or randomly selected to target 
advertisement toward users based on geographic location or user profile). 

As per claim 4, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
ad landing page tracked is at least one of conversion per impression 
performance, conversion per selection performance, sales per ad selection. 
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sales per ad impression, earnings per ad selection, and earnings per ad 
impression (paragraph 201 , impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 

As per claim 5, same as claim arguments above and Patel teaches: 
determining whether or not to automatically designate one of the plurality of 
candidate ad landing pages using a comparison of their respective performance 
and an auto-designation policy and automatically designating the one of the 
plurality of candidate ad landing pages if it was determined to designate it 
(paragraph 203, automated mechanism to specify conditions to accept or 
discontinue). 

As per claim 6, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
ad landing page tracked is at least one of conversion per impression 
performance, conversion per selection performance, sales per ad selection, 
sales per ad impression, earnings per ad selection, and earnings per ad 
impression (paragraph 201 , impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 
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As per claim 7, same as claim arguments above and Patel teaclies: 
accepting a request for performance information of tiie ad, and providing tlie 
performance information of the ad for each of the plurality of candidate ad 
landing pages with which the ad was served to the requester (paragraph 196, 
reports available for data collected by ad server, paragraph 236-239, paragraph 
636-637, generate on-demand reports). 

As per claim 8, same as claim arguments above and Patel teaches: 
wherein performance information of this ad provided for each of the plurality o 
candidate ad landing pages with which the ad was served is at least 
one of conversion per impression performance, conversion per selection 
performance, sales per ad selection, sales per ad impression, earnings per ad 
selection, and earnings per ad impression (paragraph 201, impressions, 
paragraph 203, actions monitored, paragraph 236, impressions). 

As per claim 9, same as claim arguments above and Patel teaches: 
accepting a manual ad landing page designation instruction, and designating 
one of the plurality of candidate ad landing pages using the manual ad landing 
page designation instruction ( paragraph 122, paragraphs 424-425, 437, manage 
banners). 
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As per claim 10, same as claim arguments above and Patel teaclies: 
wherein tlie performance of tlie ad in combination witii the automatically selected 
ad landing page tracked is at least one of conversion per impression 
performance, conversion per selection performance, sales per ad selection, 
sales per ad impression, earnings per ad selection, and earnings per ad 
impression (paragraph 201 , impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 

As per claim 11, same as claim arguments above and Patel teaches: 

normalizing the performance of the ad in combination with the automatically 
selected ad landing page to remove ad landing page independent factors that 
may influence the ad performance (paragraph 139). 

As per claim 12, same as claim arguments above and Patel teaches: 

wherein the plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping charges 
(paragraph 186-187 different product offers and prices). 
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As per independent claim 13 Patel teaches: 

for an ad to be served, . . . selecting one of a plurality of candidate ad landing 
page, ad creative combinations and automatically assembling the ad to include 
the selected ad creative and the selected ad landing page of the selected (ad 
landing page, ad creative) combination(paragraph 38, line 5, creative offer, 
paragraph51, paragraph 187, automatically); 

serving the assembled ad (paragraph 51, line 27-28, automatically serving ad); 
and tracking, a performance of the ad in combination with the automatically 
selected (ad landing page, ad creative) combination such that, for the ad, a 
performance for each of the plurality of (ad landing, ad creative) combinations 
used when serving the ad, is separately tracked (paragraph 104, gathering 
information related to various actions related to ad and sales or other actions 
related to the target (ad landing page). 

Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
1 16, as multiple advertisements are available and ads are selected based on 
round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 
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As per claim 14, same as claim arguments above and Patel teaclies: 

wherein tlie performance of tlie ad in combination with the automatically selected 
ad landing page tracked is at least one of conversion performance, sales per ad 
selection, sales per ad impression, earnings per ad selection, and earnings per 
ad impression (paragraph 201, impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 

As per claim 15, same as claim arguments above and Patel teaches: 
wherein the plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping 
charges(paragraph 186-187 different product offers and prices). 

As per independent claim 16 Patel teaches: 

for an ad to be served, selecting one of a plurality of candidate (ad landing 
page, ad serving criteria) combinations and assembling the ad to include the 
selected ad landing page of the selected (ad landing page, ad serving criteria) 
combination (paragraph 38, line 5, creative offer, paragraph51, paragraph 187, 

automatically); 

serving the assembled ad (paragraph 51, line 27-28, automatically serving ad); 
and tracking a performance of the ad in combination with the automatically 
selected (ad landing, ad serving criteria) combination such that, for the ad, a 
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performance for each of the plurality of (ad landing ,ad serving criteria 
)combinations, used when serving the ad, is separately tracked (paragraph 104, 
gathering information related to various actions related to ad and sales or other 
actions related to the target (ad landing page). 

Patel does not explicitly teach selecting one of a plurality of ad landing pages. 
Nicholas does teach automatically selecting an ad, at paragraph 1 16, as multiple 
advertisements are available and ads are selected based on round robin or 
randomly selected to target advertisement toward users based on geographic 
location or user profile. It would have been obvious to one of ordinary skill in the 
art at the time the invention was made to modify Patel with Nicholas to target 
advertisement toward users based on geographic location or user profile as 
described by Nicholas at paragraph 3. 

As per claim 17, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
(ad landing page, ad serving criteria) tracked is at least one of conversion 
performance, sales per ad selection, sales per ad impression, earnings per ad 
selection, and earnings per ad impression (paragraph 201, impressions, 
paragraph 203, actions monitored, paragraph 236, impressions). 
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As per claim 18, same as claim arguments above and Patel teaclies: 
wherein tlie plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping 
charges(paragraph 186-187 different product offers and prices). 

As per independent claim 19 Patel teaches: 

for an ad to be served, .... selecting one of a plurality of candidate ad landing 
pages, wherein each of the plurality of candidate ad landing pages has a 

different type and automatically assembling the ad to include the selected ad 
landing page (paragraph 38, line 5, creative offer, paragraph51 , paragraph 187, 
automatically); 

serving the assembled ad (paragraph 51, line 27-28, automatically serving ad); 
tracking, performance of a set of ads in combination with the type of 
automatically selected ad landing page such that, for the ad, a performance for 
each of the plurality of types landing pages, used when serving the ad, is 
separately tracked (paragraph 104, gathering information related to various 
actions related to ad and sales or other actions related to the target (ad landing 
page). 

Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
1 16, as multiple advertisements are available and ads are selected based on 
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round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary sl<ill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 

As per claim 20, same as claim arguments above and Patel teaches: 
wherein the different types of ad landing pages have different formatting styles 
(paragraph 163, different formats). 

As per independent claim 28 Patel teaches: 

means for .... selecting one of a plurality of candidate ad landing pages for an ad 
to be served and means for automatically assembling the ad to include a link to 
the selected ad landing page (paragraph 38, line 5, creative offer, paragraph51 ); 
means for serving the assembled ad (paragraph 51 , line 27-28, automatically 
serving ad, paragraph 187, automatically); 

d) means for tracking a performance of the ad in combination with the 
automatically selected ad landing page such that, for the ad, a performance for 
each of the plurality of candidate landing pages, linked from the ad when serving 

the ad, is separately tracked (paragraph 104, gathering information related to 
various actions related to ad and sales or other actions related to the target (ad 
landing page). 
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Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
116, as multiple advertisements are available and ads are selected based on 
round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 

As per claims 29-30 same as claim arguments above and Nicholas teaches in a 
round-robin manner (at paragraph 1 16, as multiple advertisements are available 
and ads are selected based on round robin or randomly selected to target 
advertisement toward users based on geographic location or user profile). 

As per claim 31, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
ad landing page tracked is at least one of conversion per impression 
performance, conversion per selection performance, sales per ad selection, 
sales per ad impression, earnings per ad selection, and earnings per ad 
impression (paragraph 201, impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 
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As per claim 32, same as claim arguments above and Patel teaclies: 
means for determining wlietlier or not to automatically designate one of tlie 
plurality of candidate ad landing pages using a comparison of their respective 
performance and an auto-designation policy, and means for automatically 
designating the one of the plurality of candidate ad landing pages if it was 
determined to designate it (paragraph 203, automated mechanism to specify 
conditions to accept or discontinue). 

As per claim 33, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
ad landing page tracked is at least one of conversion per impression 
performance, conversion per selection performance, sales per ad selection, 
sales per ad impression, earnings per ad selection, and earnings per ad 
impression (paragraph 201 , impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 

As per claim 34, same as claim arguments above and Patel teaches: 
means for accepting a request for performance information of the ad, and 
means for providing the performance information of the ad ...to the 

requester (paragraph 196, reports available for data collected by ad server, 
paragraph 236-239, paragraph 636-637, generate on-demand reports). 
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As per claim 35, same as claim arguments above and Patel teaches: 
wherein the performance information of the ad provided for each of the plurality 
of the candidate ad landing pages with which the ad was served is at least one of 
conversion per impression performance, conversion per selection performance, 
sales per ad selection, sales per ad impression, earnings per ad selection, and 
earnings per ad impression (paragraph 201, impressions, paragraph 203, actions 
monitored, paragraph 236, impressions). 

As per claim 36, same as claim arguments above and Patel teaches: 
means for accepting a manual ad landing page designation instruction, and 
means for designating one of the' plurality of candidate ad landing pages using 
the manual ad landing page designation instruction (paragraph 122, paragraphs 
424-425, 437, manage banners). 

As per claim 37, same as claim arguments above and Patel teaches: 

wherein the performance of the ad in combination with the automatically selected 

ad landing page tracked is at least one of conversion per impression 

performance, conversion per selection performance, sales per ad selection, 
sales per ad impression, earnings per ad selection, and earnings per ad 
impression paragraph 201, impressions, paragraph 203, actions monitored, 
paragraph 236, impressions). 
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As per claim 38, same as claim arguments above and Patel teaclies: 
e) means for normalizing the per ad landing page ad performance of the ad in 
combination with the automatically selected ad landing page to remove ad 
landing page independent factors that may influence the ad performance 
(paragraph 139). 

As per claim 39, same as claim arguments above and Patel teaches: 
wherein the plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping 
charges(paragraph 186-187 different product offers and prices). 

As per independent claim 40 Patel teaches: 

means for ...selecting one of a plurality of candidate (ad landing page, ad 
creative) combinations for an ad to be served and means for automatically 
assembling the ad to include the selected ad creative and the selected ad 
landing page of the selected (ad landing page, ad creative combination 
(paragraph 38, line 5, creative offer, paragraph51, paragraph 187, automatically); 
c) means for serving the assembled ad (paragraph 51, line 27-28, automatically 
serving ad); 
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means for tracking a performance of the ad in combination with the automatically 
selected (ad landing page, ad creative) combinations such that, for the ad, a 
performance for each of the plurality of (ad landing, ad creative) combinations 
used when serving the ad, is separately tracked (paragraph 104, gathering 
information related to various actions related to ad and sales or other actions 
related to the target (ad landing page). 

Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
1 16, as multiple advertisements are available and ads are selected based on 
round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 

As per claim 41, same as claim arguments above and Pate teaches: 

wherein the performance of the ad in combination with the automatically selected 

(ad landing page, ad creative ) combinations tracked is at least one of 

conversion performance, sales per ad selection, sales per ad impression, 
earnings per ad selection, and earnings per ad impression (paragraph 201 , 
impressions, paragraph 203, actions monitored, paragraph 236, impressions). 
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As per claim 42, same as claim arguments above and Patel teaclies: 
wherein tlie plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping 
charges(paragraph 186-187 different product offers and prices). 

As per independent claim 43 Patel teaches: 

means for ...selecting one of a plurality of candidate (ad landing page, ad 
serving criteria) combinations for an ad to be served and means for 
automatically assembling the ad to include the selected ad landing page of the 
selected lad landing page, ad serving criteria) combination (paragraph 38, line 5, 
creative offer, paragraph51, paragraph 187, automatically); 
means for serving the assembled ad paragraph 51 , line 27-28, automatically 
serving ad); 

means for tracking, a performance of the ad in combination with the 
automatically selected (ad landing page, ad creative) combinations 
such that, for the ad, a performance for each of the plurality of (ad landing ,ad 
serving criteria )combinations, used when serving the ad, is separately tracked 
(paragraph 104, gathering information related to various actions related to ad and 
sales or other actions related to the target (ad landing page). 

Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
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1 16, as multiple advertisements are available and ads are selected based on 
round robin or randomly selected to target advertisement toward users based on 
geograpliic location or user profile. It would liave been obvious to one of 
ordinary sl<ill in tine art at the time the invention was made to modify Pate! with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 

As per claim 44, same as claim arguments above and Patel teaches: 
wherein the performance of the ad in combination with the automatically selected 
(ad landing page, ad serving criteria ) combinations tracked is at least one of 
conversion performance, sales per ad selection, sales per ad impression, 
earnings per ad selection, and earnings per ad impression (paragraph 201 , 
impressions, paragraph 203, actions monitored, paragraph 236, impressions). 
As per claim 45, same as claim arguments above and Patel teaches: 
wherein the plurality of candidate ad landing pages are different in at least one 
of the following (A) different information, (B) different products offered for sale, 
(C) different services offered for sale, (D) different product prices, (E) different 
service prices, (F) different formatting, and (G) different shipping 
charges(paragraph 186-187 different product offers and prices). 

As per independent claim 46 Patel teaches: 

means for ...selecting one of a plurality of candidate ad landing pages, wherein 
each of the plurality of candidate ad landing pages has a different type, for an ad 
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to be served and means for automatically assembling the ad to include the 
selected ad landing page(paragraph 38, line 5, creative offer, paragraph51, 
paragraph 187, automatically); 

means for serving the assembled ad (paragraph 51 , line 27-28, automatically 
serving ad); 

means for tracking a performance of a set of ads in combination with the type of 
the automatically selected (d landing page such that, for the ad, a performance 
for each of the plurality of types of landing pages, used when serving the ad, is 
separately tracked (paragraph 104, gathering information related to various 
actions related to ad and sales or other actions related to the target (ad landing 
page). 

Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
1 16, as multiple advertisements are available and ads are selected based on 
round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 
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As per claim 47, same as claim arguments above and Patel teaclies: 
wherein tlie different types of ad landing pages have different formatting styles 
(paragraph 163, different formats). 

As per claims 55, 56 Patel teaches: 

for an ad to be served at a first time ....y selecting a first ad landing page 
from a plurality of candidate ad landing pages and serving an instance of the ad 
with a link to the first ad landing page (paragraph 38, line 5, creative offer, 
paragraph51 and paragraph 187, automatically); 

for the ad to be served a second time i) ....selecting a second ad 
landing page, different from the previously selected first ad landing page, from 
the plurality of candidate ad landing pages, and serving an instance of the ad 
with a link to the second ad landing page (paragraph 38, line 5, creative offer, 

paragraph51 and paragraph 187, automatically); 

tracking the performance of instances of the ad having a link to the first ad 
landing page and tracking the performance of instances of the ad having a link to 
the second ad landing page (paragraph 104, gathering information related to 
various actions related to ad). 



Patel does not explicitly teach automatically selecting one of a plurality of ad 
landing pages. Nicholas does teach automatically selecting an ad, at paragraph 
1 16, as multiple advertisements are available and ads are selected based on 
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round robin or randomly selected to target advertisement toward users based on 
geographic location or user profile. It would have been obvious to one of 
ordinary sl<ill in the art at the time the invention was made to modify Patel with 
Nicholas to target advertisement toward users based on geographic location or 
user profile as described by Nicholas at paragraph 3. 

Response to Arguments 
5. Applicant's arguments with respect to claims 1-20, 28-47, 55 and 56 have 
been considered but are moot in view of the new ground(s) of rejection. 

Applicant argues Patel does not teach the performance of the ad in 
combination with the individual ad landing pages is separately tracked. Patel 
does teach this limitation at (paragraph 104, gathering information related to 
various actions related to ad and sales or other actions related to the target (ad 
landing page). 

Applicant argues prior art of record does not teach determining whether or 
not to automatically designate one of the plurality of candidate ad landing pages 
using a comparison of their respective performance and an auto-designation 
policy and automatically designating the one of the plurality of candidate ad 
landing pages if it was determined to designate it Patel teaches this limitation at 
paragraph 203, as automated mechanism to specify conditions to accept or 
discontinue. 



Contact Information 
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6. Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Susan F. Rayyan whose telephone number is 
571-272-1675. The examiner can normally be reached on M-F, 7:30-4:00. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, John Cottingham can be reached on 571-272-7079. The 
fax phone number for the organization where this application or proceeding is 
assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from 
the Patent Application Information Retrieval (PAIR) system. Status information 
for published applications may be obtained from either Private PAIR or Public 
PAIR. Status information for unpublished applications is available through 
Private PAIR only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll- 
free)? If you would like assistance from a USPTO Customer Service 
Representative or access to the automated information system, call 800-786- 
9199 (IN USA OR CANADA) or 571-272-1000. 

Susan Foster Rayyan 
March 11,2008 



/John R. Cottingham/ 

Supervisory Patent Examiner, Art Unit 2167 
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